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Making Food Accessible 

Our core mission is to ensure 

equitable food access for all 

residents of Nevada County, 

striving to meet the growing need 

for those facing hunger 

regardless of location or 

circumstance.
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Who We Serve: Everyday People

50.2% 

of our clients 

are over the age of 65

38.7% 

of our clients 

have children under 18

84% of our clients are employed, or on fixed income.

45.5% of current clients began using our services in the past year with the 

increase in cost of living being the biggest hardship. *Results from 

2024 Survey
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Food Distribution Programs

● Direct & Rural Food Distribution: various locations across the county

● Home Delivery Program: 100 households for the homebound and elderly or 

disabled

● Community Agency Program: support to 23 local nonprofits in our area
♥Hospitality House ♥ Salvation Army  ♥ Interfaith Food Ministry IFM  ♥ Bright Futures for Youth ♥ Nevada 

County Vets ♥ Sierra Roots ♥ CHIRP & many more…

● School Snack: 20 enrolled school programs

● School Summer Lunch Program: 10 low-income  apartment complexes & 

libraries over 6,000 lunches delivered

● Emergency Services: Fire, Snow, PSPS, Hot & Cold Shelters 4



Programs By District

FBNC PROGRAM District 1 District 2 District 3 District 4 District 5

Direct Distribution X X X X X

Rural Distribution X X

Home Delivery X X X X

Nonprofit Comm Agency’s X X X X

School Snacks X X X X X

Emergency Services X X X X X

Summer Lunch X X X X
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Distribution of Food Resources
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Local Economic Impact

$6.1 Million

Based on:

Annual savings per household of $2,208

3,073 households served annually

Derived using an average of last the 12 months of operating data, 2,029,824 lbs 

of food delivered
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Flow of Resources

There is a growing need 

for food services in our 

community. 

The current solution is 

scattered, redundant, 

and incohesive.
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Our Vision
We want to:

Be a fully self-sustainable 

organization by 2050 (utilizing 

our endowment fund).

Create a unified front for food 

support and emergency 

services. 

Become a wholesale location 

instead of a direct distributor.
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Moving Forward

We want to create a partnership with the county to better 

serve our community’s food insecure population.

What this involves:

Create revenue consistency to support our operational expenses.

Closer collaboration with emergency response committee and 

planning.

Providing better education and awareness about our org and 

programs throughout the County

Closer collaboration on future county grants and opportunities.

QUESTIONS?
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Our Community, Making a Difference
“Thank you! Thank you! Thank you! For all the marvelous work that you do for the community. It means 

more than you can ever know!!!”

“Feels Life saving, you are helping us to keep our house. We drained our savings taking care of 

elderly dad until his passing. Fire insurance cost is wrecking us.”

“Your provided assistance has really made a difference with food security, not only in our household, but in 

the community as a whole. You can see this by the level of traffic that was here today, August 22, 2024, that 

food insecurity is affecting everyone. Not just the homeless, low-income, disabled/special needs community. 

We are truly in a recession here in America  Bless you for all you do”

“Thank you so much for letting me pick up for my neighbor and his son. They recently lost the 

wife and mother and are struggling.”

“It’s been a huge help. Between dramatic increases in insurance and PGE the food has helped us stretch 

what little grocery budget was left. Appreciate it so much”

“We get our SSI check, pay bills get Meds and with whatever is left we buy food.”
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